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Publish Date: 2Q 15 “Internet video is in the midst of an evolution. Content creators have emerged to

establish audiences that contribute recurring viewership, much like traditional
television and video,” said Glenn Hower, Research Analyst. “Millennials watch the
most Internet video content, a group that is least likely to have a pay-TV service
subscription and a difficult demographic for content providers and distributors to
reach. As audiences for Internet video personalities grow, content companies have
taken note of the potential to leverage these viewers and monetize Internet video by
aggregating creator channels into multichannel networks.”
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